[ STUDY SHOWS |
TOBACCO COMPANIES TARGET
SCHOOL CHILDREN IN AFRICA

Tobacco companies, such as British American Tobacco (BAT) and Philip Morris
International (PMI) are aggressively marketing cigarettes to children as young
as 6 vyears old in Africa. An ATCA survey* shows that school children are
continually exposed to cigarette sales and advertisements near their schools.

Tobacco companies’ school marketing strategies include:
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* http://atca-africa.org/en/big-tobacco-tiny-targets-tobacco-industry-targets-schools-in-africa



® The majority of schools surveyed are within ® Many of the stores around the schools
100 meters of kiosks that sell cigarettes surveyed have cigarette advertisements
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PMI promise not
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CALLTO ACTION

African government authorities must protect our children from the tactics of the tobacco
companies. We are calling on our governments and policymakers to:

1. Enforce existing legislation governing tobacco advertising, promotion and sale.

2. Enact laws that are compliant to the World Health Organisation Framework Convention on
Tobacco Control*
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